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Everyone loves Apple.

Forbes recently published their annual report of the 
world’s most valuable brands. It was no surprise that 
Apple came in at the number one spot1. Customers 
are willing to pay more because they value the brand 
as high quality or status achieving. 

So...how do they do it?

Apple has built a strong brand because it attracts 
talent that allows it to do so. Employees are provided 
state-of-the-art campuses and work environments 
that foster creativity. Their overall brand identity 
intentionally creates spaces where collaboration and 
innovation provide employees the ability to develop a 
unique work experience. 

In Branding Environments, we outline the keys to 
successful branding and the steps you can take to 
craft a better branded environment for your business. 
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ARCHITECTURE SUPPORTS THE STORY.

First impressions matter. When a client enters a space, what do they see? More importantly, how do they feel? Every space 
sends a message. Great design controls that message.

Architecture reinforces your culture and mission. In today’s competitive market, a logo prominently displayed in the lobby is 
not enough. To communicate its values, a company’s brand must be ingrained into both the culture and the facilities. Thoughtful 
architectural branding reinforces the brand and message by utilizing the surrounding items and space to tell a story.

Future and current employees and clients interpret this message, both explicitly and implied. 

What message does your space send?

Why Branding A Space Matters

Industry 
leaders are

 40% 
more productive than 
average companies.2

Brands 
that continually 

innovate customer 
experience generate a

200%
increase in growth.3  



SHOWCASE.
how architecture reinforces a company’s product  
or service.
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Utilizing Your Facilities to Promote Your Products & Services

Employee 
turnover can be 

reduced by

 28% 
by investing in the  
employer brand.5

Many businesses are missing out on free brand messaging and advertising opportunities: your facilities. By incorporating 
branded environmental graphics and architectural elements in a subtle yet thoughtful manner throughout, you create an 
environment that actively communicates your brand and reinforces your culture. Some ways to do so:
 
• Control your message by incorporating 2D and 3D design elements throughout the site.

• Include the company’s history in your design elements to reinforce expertise.

• Utilize a combination of conscious (logos, brand colors) and subconscious elements (materials or designs that mimic 
product or brand) throughout the design to create a stronger connection with visitors and staff.

• Lighting, flooring, wall patterns, and signage can all be made to correlate to your brand.

InSinkErator Headquarters
Mount Pleasant, WI

Companies 
that  work on the 

employer brand are

130%
more likely to see an increase 

in overall employee 
engagement.4  

SHOWCASE.
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Case Study:  InSinkErator

An organization with a storied history and established culture, InSinkErator desired a new corporate headquarters that 
communicates their mission and values. To do so, Fox incorporated elements of the product and company history into 
the building in subtle yet significant ways. For example, the display area below provided real product demonstrations of 
new models were while also showcasing the company’s past.

A stone and metal floor inlay 
pays homage to the company’s 
flagship product. 

Patents and technical 
product designs served as 
environmental graphics 
throughout the building, 
invoking a sense of pride and 
connectivity.

SHOWCASE.

Lighting features mimic the 
architectural elements of both 
the InSinkErator logo and 
device.
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Case Study:  InSinkErator

To reinforce visual brand identity, the team used the existing company logo to create wayfinding and iconography 
graphics utilized throughout the facility.

SHOWCASE.
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Architecture Reinforces Product

No matter the business or industry, most have invested significant time and resources toward building a strong brand. 
Consistency is crucial, and architecture plays an essential part in reinforcing your message. To control perception in a 
way that builds on the brand’s strengths, we suggest:

• Utilization of color and lighting, as they serve as a means for the formation of first impressions and ideas. 
Determining the proper colors for a space should be a conscientious endeavor, as colors set the mood. 

• Complimentary materials assist in forming subconscious bonds with a product. For example, displaying high-tech 
products against laser-cut metal background reinforces the manufacturing required to develop the end-product.

 
• Contrast heightens perceptions. By placing brightly colored objects on a neutral background, attention is drawn 

to the objects .

SHOWCASE.

Nearly 

76% 
of consumers believe a 

businesses’ signage reflects  
the quality of its products  

or services.7

49%
of companies believe  

they do not have the tools  
to effectively enhance 

 their brand .6  
The Helix Innovation Center

Dayton, OH
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SHOWCASE.
Case Study:  The Helix Innovation Center

A collaboration between Emerson Climate Technologies and the University of Dayton, The Helix Innovation Center 
serves as a place where business and higher education intersect to develop new products. 

Design inspiration was derived 
from existing Emerson Climate 
Technologies products.

A wall-spanning patent 
graphic is depicted in the Helix 
Center’s colors.
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Case Study:  The Helix Innovation Center

Emerson’s brand standards 
inspired the design for the 
reception and lobby.

A vinyl wall covering provides 
graphic reinforcement of the brand, 
emphasizing the work done at the 
facility and connecting the employees 
to the company culture.

SHOWCASE.
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Case Study:  The Helix Innovation Center

TEAM ROOM IDEATION LOCKERS

PRINTING

REST ROOMS

ELEVATOR STAIRS CAFÉ

The signage and wayfinding at the facility was based on product iconography associated with equipment utilized.

SHOWCASE.



CULTURE.
how architecture reinforces a company’s identity  
& history.
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Employees absorb the culture of an organization in a variety of intangible ways:  co-workers, policies, company history, 
and the work or product produced. One tangible representation of culture is architecture. Where one works says a lot 
about one’s values. Therefore, it is critical that the company clearly communicates and projects its values lest they be 
misinterpreted by employees and visitors. 

• Effective design engages employees to feel supported by their company and customers feel connected.

• Implementing branding in the workplace creates a shared culture and sense of belonging. Employees share these 
feelings, becoming word-of-mouth marketers.

• To reinforce brand and culture, display awards or history.

• Even items as simple as the use of branded colors create a feeling of unity and reinforce brand and culture.

CULTURE.
Architecture Reinforces Culture

Companies 
with a poor brand 

spend at least

 10% 
more in salaries to  

acquire talent.9  

Employees 
who left a job 

within 90 days

32%
cited company culture  

as the reason.8  The Jesuit Archives
St. Louis, MO
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With documentation scattered between the local Jesuit Archive and offices throughout the country, the Society of 
Jesus (Jesuits) Central & Southern Provinces chose to house these materials in a new single-purpose facility in St. Louis. 
Besides providing protective archival storage, the Jesuits desired a facility that projected their over-arching mission of 
education and service to the community.

CULTURE.
Case Study:  The Jesuit Archives & Research Center

Large clerestory windows and vast, 
open volumes imbue the space with 
reverence while understated yet 
inviting furnishings and lighting 
create a welcoming environment.   

Religious artifacts are displayed 
in the research space.
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CULTURE.
Case Study:  The Jesuit Archives & Research Center

Based on the concept of collective 
memory, a single line bisects the 
building, representing a timeline of the 
past, present, and future.

Historic elements are 
incorporated with modern design 
elements to celebrate the past and 
look toward the future.

Implementing a historic lineage 
map as a privacy film helps display 
delicate artifacts while reinforcing 
the brand.
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• A successful company brand develops value propositions that communicate a specific message.

• Brand identity combined with marketing identifies the organization’s benefits to attract potential talent.

• The brand has a clear vision and messaging that expresses both the personality and values of the organization.

• A strong employer branding increases retention levels. 

58%
of North American employers 

want to create a BRAND 
STRATEGY that enhances 
employee engagement and 

improves the employee 
experience.11

CULTURE.
Benefits of Branding:  Recruiting & Retention

retention. brand
advocacy.

employee
satisfaction.

employee
commitment.

employee
retention.

customer
loyalty.

profitability.

employee
attraction.

performance.

36%
of job seekers say a 

company’s BRAND or 
reputation is the most 

important consideration 
in a potential new 

job.10

employer
brand.

SLU’s Center for Global Citizenship
St. Louis, MO
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CULTURE.

Translated into architecture, a Center for Global Citizenship must encourage interaction between people of different 
races, nationalities, and viewpoints. For people to feel comfortable expressing their ideas, the space needed to be 
flexible, accommodating, and welcoming to everyone.

Case Study:  Saint Louis University Center for Global Citizenship

Walkways connecting both 
sides of the facility serve as a 
metaphorical bridge between 
cultures and ideas.

Bright colors express the 
multi-cultural nature of the 
University.
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CULTURE.
Case Study:  Saint Louis University Center for Global Citizenship.

A variety of spaces 
accommodates both casual 
and formal collaboration.

A flag graphic wall reinforces 
cultural identity.
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FEELING.
how architecture influences behavior.
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Studies have proven that the design of spaces in which we spend time have dramatic physiological and psychological 
effects on our health, both positive and negative. This concept is especially important when designing for healthcare, as 
the spaces in which patients recover are as important as the medical treatment they receive. Connecting with the natural 
environment increases wellbeing and aids in the healing process. Thoughtful design incorporated these elements in the 
form of color schemes, furniture, lighting, and interior finishes. 

By incorporating design elements which influence positive behavioral responses, a space can reduce stress, increase 
productivity, and reinforce your brand and culture.

FEELING.
Designing for a Healing Space.

Evidence shows that 

representational images 

of natural features such as 

landscapes, gardens, and 

waterscapes can reduce 

stress and improve results 

like pain relief.12

61%
of employees want 

appealing & comfortable 
workspaces.13

SSM Hospital Bone Marrow Transplant Center
St. Louis, MO
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FEELING.
Case Study:  Saint Louis University Hospital Bone Marrow Transplant Center.

A calming color palette greets patients, 
while the simple design removes 
distractions and allows patients to 
focus on healing. Earth tones and patterns that mimic 

those found in nature reduces stress 
and promotes healing.
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The spaces in which people spend time have an inordinate affect on them, in positive ways and in negative ways and 
with both physiological and psychological effects. How we act and how we feel are influenced by our environments. 
Recognizing that architectural design and human behavior are linked, the concept of Holistic Design seeks to exceed the 
requirements of a space by focusing on the thoughts, actions, and feelings of the people occupying the space. 

Offering design that impacts the user experience, Holistic Design focuses on people, namely how emotions, senses, and 
actions are impacted by a space. It then seeks to mitigate negative effects while maximizing positive outcomes through 
thoughtful design. Holistic design includes the following design elements that influence positive behavioral responses:

• Daylight & Lighting
• Color
• Connection to Nature
• Variety & Scale
• Identity & Branding

The ability to not only understand what you want, but what you do, how you do 
it, and for whom you do it increases the success of your vision. 

FEELING.
How Architecture Influences Behavior.

TAUPE 
is a warm neutral color 

that encourages feelings 
of warmth, comfort & 

contentment.14
Selma Farms Corporate Retreat & Conference Center

Pacific, MO
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FEELING.
Case Study:  Selma Farms Corporate Retreat & Conference Center.

Neutral colors and natural 
materials reinforce the 
peacefulness of the retreat space.

Opening up the space, sliding 
barn doors provide flexibility to 
accommodate multiple groups.

Situated on a 2,500-acre farm, the challenge was installing 21st Century amenities into pre-Civil War era barns while 
complementing and preserving the historical integrity of the structures.
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FEELING.
Case Study:  Selma Farms Corporate Retreat & Conference Center.

A calming color palette greets patients, 
while the simple design removes 
distractions and allows patients to 
focus on healing. 

Understood as both a barn and 
residence, modern construction 
and furnishings were integrated 
into the 150-plus-year-old barn’s 
design.

18” stone walls were left exposed and 
then whitewashed to emphasize the 
buildings’ history and rustic nature.
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EXPERIENCE.
how architecture supports a unique customer 
experience.
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Your brand is not only what the product or service your business provides, but also how you do so. An ultimate brand is 
more than a brand: it is a specialized experience. Demonstrating what it takes to make your product also communicates 
your knowledge and expertise, making this an important marketing tool. The architecture of the space should support 
this while also explaining who you are.

EXPERIENCE.
How Architecture Supports a Unique Customer Experience.

Brands 
that have a superior 

customer experience bring in 

5.7x 
more revenue than their 

competitors.16  

8
out of

10
 consumers entered a store 

or business based on its 
signage.15  

Rick Jordan Chocolatier
Chesterfield, MO
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EXPERIENCE.
Case Study: Rick Jordan Chocolatier.

Glass windows into the production 
line offer customers a peek inside 
the product process.

Backlit casework emulates 
the logo and emphasizes the 
brand while highlighting the 
product.

The interior finishes reflect 
the product and packaging, 
further reinforcing the 
brand.

Rick Jordan tasked Fox with not only creating a sleek, modern retail environment but a unique customer experience by 
showcasing the production of his hand-crafted chocolates. When the skills and expertise necessary to create a product 
are demonstrated, people gather a new understanding of the process and a deeper appreciation of the product. 
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EXPERIENCE.
Technology & Innovation.

Our world is constantly placing demands on each of us. Someone or something is always vying for our attention. Email, 
texts, and social media is omnipresent. To reinforce your brand, an immersive experience can quiet the digital onslaught 
and place people in the frame of mind for focused thought. Proper design can create this environment by:

• Providing a sense of enclosure

• Utilizing a variety of lighting types to emphasize function

• Anticipating the client’s needs in regards to length of stay and provide for these functions with discrete, hidden 
service zones

The 
next competitive 
battleground for 

leading-edge companies, 
whether they sell to consumers 
or businesses, will be in creating 
experiences. We are now in an 

experience economy.18  
  

Companies 
that invest in 

creating a customer 
experience can expect a

70%
 increase in revenue within 

three years.17  
Emerson iOps

Round Rock, TX
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EXPERIENCE.
Case Study:  Emerson iOps

Space allows for an 
interactive experience 
for participants. Sleek furnishings & finishes 

reinforce a high-tech, 
innovative atmosphere.

Upon entering iOps, customers are placed in an a-typical sales office environment. Conference areas are built within a 
pavilion. Insterstitial spaces flow around these areas, providing space for small or large group interaction. The effect? 
Immersion of the customer in a space dedicated to solving their specific problems.
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The chance to make a memory is 
the essence of brand marketing.

Steve Jobs
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